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For Immediate Release 
  
Disclosure Provides Identity of Clients Behind Attacks on Virginia Ridley and Maureen Cassidy During 
2018 Municipal Campaign. 
 
A one-and-a-half-year long journey seeking the truth behind two anonymous websites, blogs, social 
media sites and lawn signs that targeted two incumbent city councillors in the 2018 municipal election 
has come to a partial resolution.  
 
Pursuant to a Court Order, Blackridge Strategy provided initial documents which show that 2018 Ward 5 
candidate Randy Warden hired Blackridge to create fake lawn signs and an anonymous website that 
disparaged Maureen Cassidy, and current Ward 10 councillor Paul Van Meerbergen paid for the attack 
website targeting Virginia Ridley.  
 
Both Mr. Warden and Mr. Van Meerbergen, have publicly denied any knowledge or involvement with 
the tactics employed in these shadow campaigns against two women candidates. The level to which 
these campaigns stooped, including false, misleading and anonymous attacks, was unprecedented for 
London. Despite these underhanded acts, Ms. Cassidy was re-elected in Ward 5, however, Ms. Ridley, a 
popular councillor for Ward 10, was defeated in the 2018 election.   
 
A request has been made to Blackridge for further disclosure to be provided in accordance with the 
Order. 
 
In response, Councillor Maureen Cassidy stated: “I have always said that this issue is much bigger than 
Virginia and me. It goes beyond London, Ontario. My fervent hope is that, in uncovering what we have 
uncovered, we have begun a process of healing for our community and a feeling of empowerment for 
those who may face something similar in the future. The truth always prevails. Bully tactics will not be 
allowed to determine who throws their hat into the ring and who doesn't. I hope that today we've 
proven that”. 
 
Ms. Ridley stated, “this has been a long process for my family and I, and having the information and 
making it available to the public finishes this chapter and allows us to move on to the next.  By seeing 
this process through, I only hope that we have been successful in deterring this type of behaviour in 
future elections and can return to civil, democratic, fair, and law-abiding practices where people stand 
on their own values and ideas, and not spend time or effort in unlawful, and dirty tricks to deceive 
voters and spread misinformation.” 
 
Susan Toth, lawyer representing both Ms. Cassidy and Ms. Ridley, says her clients are considering all 
possible legal responses, including a potential lawsuit. Toth says her clients are relieved to finally know 
the identities of those responsible and to have proven that the Internet isn’t an anonymous 
battleground where outlandish claims can be made without consequences. Toth also noted that the 
Ontario Municipal Elections Act requires candidates to identify themselves in all election campaign 
advertisements. Ms. Cassidy and Ms. Ridley are hopeful that these potential violations will be 
investigated.  
 



Both Ms. Ridley and Ms. Cassidy call on candidates in all future elections to act with integrity and follow 
the laws that govern the election process. They call on all elected officials to take seriously their oaths of 
office and act in a manner that is fitting of the responsibility entrusted upon them by the people of this 
city.  The time for dirty politics is over.  

 
Background: 
  
On April 30th, 2019, Cassidy and Ridley obtained a Superior Court Order against the Canadian Internet 
Registration Authority (“CIRA”), GoDaddy, Medium, Wix.com, and Facebook Canada, directing them to 
release all information about the individuals that created fake websites, blogs, Facebook pages and ads 
that disparaged and targeted them during the 2018 municipal election campaign.   
 
On December 6, 2019, Justice Alissa Mitchell issued a Norwich Order requiring Blackridge Strategy to 
turn over detailed client information related to the two websites and two Facebook pages. 
 
January 9, 2020, some disclosures were made by legal counsel for Blackridge Strategy. They include text 
exchanges, receipts and other documents showing the endorsement and/or purchase of the two 
websites by Mr. Warden and Mr. Van Meerbergen. These documents are attached.  

For more information: Susan Toth (519) 858-8005 x 26.  
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